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1.0 PURPOSE OF REPORT 

1.1 To provide a progress report on the delivery of a feasibility study on 
Chesterfield’s outdoor market. The purpose of the study is to analyse 
the existing operation and present a number of possible development 
options, with costs, which will make the market a more attractive 
location for both traders and shoppers and help to provide it with a 
sustainable future. 

1.2 To consult the committee for its views on how to improve the outdoor 
market, as part of the wider public consultation process. 
 

2.0 RECOMMENDATION 
 
2.1 To consider the progress report and information received, and 

provide views as part of the wider consultation process. 

 



3.0 BACKGROUND 
 
3.1 A report was received and considered by this Scrutiny Committee on 

20 November 2014 which outlined the issues that inhibit the 
development of the open air market, explained the importance of the 
market to the development of Chesterfield and identified the need for a 
feasibility study to be undertaken. 

3.2 In December 2014 Council approved the allocation £15,000 from the 
Service Improvement Fund to appoint consultants to undertake a 
feasibility study and provide options, with estimated costs, for the 
redesign and upgrade of the Market Place. 

4.0 PUBLIC CONSULTATION  

4.1 Following a competitive tendering process, in accordance with the 
council’s procurement policy, the IBI Group were appointed the 
consultants for the market reconfiguration project. They have 
considerable experience in the design and delivery of successful 
market developments, particularly when located in conservation areas. 
They also have a good understanding of the complex social and retail 
components that are required to deliver a vibrant and economically 
sustainable market. 

4.2 On appointment in February 2015 they conducted a desk top analysis 
of the current operation of the market and its topographical layout. An 
engagement plan was also agreed which aims to establish key 
principles and priorities which the final development proposals need to 
address. 

4.3 Focus groups were arranged for the flea and general market traders, 
respectively, on 19 and 20 March 2015 and the Chesterfield Town 
Centre Forum on 24 March 2015. The Equality and Diversity Forum 
were also consulted on 24 March. A public consultation day took place 
in the Market Place on 21 March 2015. At each of these sessions all 
attendees were asked what they felt was good about the market, what 
was bad and what needs to be approved or introduced. 

4.4 In addition a questionnaire for traders, and one for members of the 
public, were put on the council’s website from 19 March to 4 April 2015. 
Paper copies of the questionnaire were given to all traders and copies 
of the public questionnaire were available from a unit in the Market Hall 
during the consultation period. Copies of the questionnaires are 
attached in Appendix A. 

4.5 The final element of this preliminary consultation exercise will be to 
obtain the views of the Community, Customers and Organisational 
Scrutiny Committee on how to improve the outdoor market. 



4.6 To date 58 traders have attended the various focus groups and 57 
completed the trader questionnaires. In addition almost 300 members 
of the public completed the on-line survey and a further 51 completed 
the paper survey. 

5.0 NEXT STEPS 

5.1 From all the consultation responses a list of the top priorities will be 
established which will allow the IBI Group’s design team to focus upon 
drawing up a series of options that will form the basis for outline budget 
costing, phasing and construction implications and overall design 
responses to specific issues raised. 

5.2 A second phase of the consultation process will then take place in 
July/August 2015 which will explain the emerging proposals and 
implications for traders, the public and the council. Any further feedback 
will then be analysed and, if appropriate, be incorporated into the final 
report. 

5.3 Given there are no changes to the planned timetable, it is intended to 
bring a report to this Scrutiny Committee at its meeting on 7 July 2015 
on the options available, with costs, to improve the outside market. 

5.4 Once the second consultation phase is completed the feasibility study 
with recommendations and an implementation plan will then be 
reported to Cabinet for a decision, subject to the necessary funds being 
available. 

6.0 CORPORATE CONSIDERATIONS 

6.1 There are no risks, financial or legal, nor equalities considerations 
arising from the contents of this report. 

7.0 RECOMMENDATION 

7.1 To consider the progress report and information received, and 
provide views as part of the wider consultation process. 

8.0 REASON FOR RECOMMENDATION 

8.1 To help fulfil the Council’s Overview and Scrutiny representational 
role and purpose, and enable the Council to be more responsive to 
the community, through improved community engagement and 
involvement. 

BERNADETTE WAINWRIGHT 
CULTURAL AND VISITOR SERVICES MANAGER 

You can get more information about this report from 



 Bernadette Wainwright (Tel: 01246 345779) 



Trader Questionnaire APPENDIX A 



 



Public Questionnaire 



 


